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 Abstract 

In this article has been presented a model for the formation of corporate culture in higher 

education students. Students are also given the stages of formation of corporate culture, the content of 

corporate culture, the potential of the higher education institution and the forms of using the potential of 

the student's personality. 
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1. Introduction  

 The aggravation of economic problems 

in our country and the growing demand for the 

training of high-level specialists is growing day 

by day. Due to the changes taking place in 

society, problems arise in the organization of the 

content of economic education of high-level 

specialists. The main role in solving this 

problem should be given to a system designed 

specifically for the formation of corporate 

culture of students in higher education. 

Professional competence is an opportunity to 

raise the cultural level of an individual, to form 

corporate attractiveness and economic mobility 

(Kayumova, 2021).In the modern conditions of 

development of the higher education system, 

there is a need to improve the system of training, 

based on the requirements of the new State 

educational standards, which cover the transition 

from the traditional to the pedagogical system. 

Prospective professionals will need to have not 

only an in-depth knowledge of their profession, 

but also a corporate culture, retraining, and 

professional development within a certain period 

of time after starting their careers (Kayumova, 

2021). 
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Currently, the problem of corporate culture of 

the specialist and the corporate relationship of 

professors and teachers is receiving the greatest 

attention. Thus, the practical work of economists 

confirms the need to implement professional 

corporate ideas, which, in turn, allows to 

increase the efficiency of the educational process 

in higher education, to gather and mobilize 

teams to perform key tasks (Musakhanova, 

2022). It should be noted that, unlike other 

research, this study uses the phrase "corporate 

culture model." Therefore, in order to shed light 

on the content of this concept, we analyze the 

literature on the term "corporate culture", 

familiar to experts in the field, and summarize 

their views and approaches. In a market 

economy, corporate culture is the basis of the 

image of the educational institution, its 

reliability in the external environment and in the 

eyes of employees, its effectiveness for the 

educational institution is very important 

(Mahmudova, 2021). The attitude of providers 

and their partners towards an educational 

institution depends on the image of the 

educational institution, as well as the degree to 

which students graduate from the educational 

institution as mature professionals. The demand 

for future professionals depends on the 

availability of the institution, the corporate 

culture and the issue of education.In terms of 

content, the product of the institution, the quality 
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indicator, a set of beliefs, habits, values, views 

and traditions of its members, the material and 

spiritual values of the institution, the system of 

manifestations, identity, self-perception in the 

socio-material environment, etc. behavior, 

interaction, perception of oneself and one's 

surroundings. 

2. Literature Review 

Analyzing the literature on this topic, the 

general didactic research work on improving the 

educational process in the country in accordance 

with the requirements of the Law "On 

Education" (Law of the Republic of Uzbekistan, 

2020), increasing efficiency, the formation of 

corporate culture in students of higher education 

institutions and increasing this level of training. 

is being carried out extensively. In particular, the 

theory and practice of personal and professional 

socialization of students on the basis of cultural 

and humanitarian approach (on the example of 

pedagogical higher education institutions) NM 

Egamberdieva, scientific and pedagogical bases 

of formation of national pride in students of 

higher education (Kayumova, 2021). D.R. 

Ruzieva, Heritage D.T. Miralieva, Theory and 

practice of ensuring the continuity of 

professional creativity of students Sh.S. 

Sharipov, Pedagogical bases of training and 

advanced training of teachers on the basis of 

educational values Sh.K.Mardanov, Theoretical 

and experimental methodological bases (on the 

basis of "Basic concepts and principles of the 

idea of national independence"), Z.K.Ismailova, 

Moral formation of the student's personality on 

the basis of national and universal values. 

Artikova, Formation of professionally oriented 

competence of students of higher education 

institutions I.Panferova, Formation of 

professional cultural relations in the future 

teacher B.H.Rakhimov, works are studied and 

analyzed. 

Scientists from the Commonwealth 

countries have studied P. Drucker, K. Cameron, 

D. Meister, V. Ouchi, T. Peters, K. Thomson, 

E.H. Sheyn. Local scholars have made 

significant contributions to the theory and 

practice of corporate culture development: S.G. 

Abramova, K. Gastev, I.V. Groshev, E.A. 

Kapitonov, R.L. Krichevskiy, V.I. Maslov, O.A. 

Rodin, V.A. Spivak. Conditions for the 

formation of corporate culture of non-formal 

education Surtaeva Janna Borisovna, 

Pedagogical conditions for the formation of 

corporate culture of university students 

Gabdulkhakova Olga Ivanovna, Problems of 

spiritual development of students of Pedagogical 

University N.N.Dementeva, Spirituality in the 

moral position of students, N.M. Boryko 

Formation of corporate culture as a means of 

faculty traditions of the Pedagogical University 

Petrosyan Anaid Rafailovna, Mechanisms of 

formation and development of image of higher 

education institutions Ivanova Yuliya Olegovna, 

Theoretical and educational bases of features 

Corporate culture of educational institution, 

Gorbatko Olga Ivanovna studied at the 

pedagogical level. 

Also in the research work of pedagogical 

scientists of the republic M. F. Hakimova, N. S. 

Fayzullaeva, N. H. Lutfullaeva, Sh. E. 

Mamarajabov, F.S. Turabekov, D. T. Miralieva 

and a number of other pedagogical scientists in 

higher education Many problems of pedagogical 

activity are studied. These studies, which have 

made a significant contribution to the 

development of pedagogical activity, culture and 

spiritual enlightenment in higher education, 

provided the author of this researcher with an 

effective opportunity to study the scientific 

problem in terms of design competence, 

including the ability to form corporate culture in 

higher education. 

Methodological basis of the research: 

Law of the Republic of Uzbekistan "On 

Education", October 8, 2019 "On approval of the 

Concept of development of higher education in 

the Republic of Uzbekistan until 2030" PF-5847 

(Decree of the President of the Republic of 

Uzbekistan, 2019) and October 29, 2020 

"Science until 2030" (Decree of the President of 

the Republic of Uzbekistan, 2020) as well as the 

teachings of Eastern thinkers on pedagogical 

dialogue, the speech of the President of the 

Republic of Uzbekistan Shavkat Mirziyoyev on 

the occasion of the 29th anniversary of the 
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adoption of the Constitution of the country, the 

press service of the President of the Republic of 

Uzbekistan Sh.M.Mirziyoev 2022 Address of the 

President of the Republic of Uzbekistan dated 

January 28, 2022 "On the development strategy 

of the New Uzbekistan for 2022-2026" №PF-60. 

Spiritual education and development of students 

theory of spiritual education (Abu Ali ibn Sina, 

Abu Rayhan Beruni, Abu Nasir Faroobi, I.G. 

Pestalotssi, I. F. Gerbart, J. Dyui, V.V. Rubsov, 

L. V. Zankov), the Concept of educational 

education (N. Leontev, L. A. Karpenko, G. K. 

Lozanov, G. A. Kitaygorodskaya, O. 

Musurmonova, R. Inogamov, K. Tashmurodov). 

In recent years, a number of dissertations on the 

formation of corporate culture of specialists have 

been conducted: Gabdulkhakova (2006), 

Zherixov (2004), Malaya (2005), Pozdnyakov 

(2007), Razumova (2008) and others. However, 

the analysis of the scientific literature showed 

that the process of forming the corporate culture 

of students in higher education has not yet been 

the object of special pedagogical research. 

3. Research Methodology 

In this work, the content, goals, 

objectives and principles of the factors of 

developing the corporate culture of future 

professionals were studied. A systematic 

approach and analytical methods were used 

throughout the study.The theoretical and 

methodological basis of this article is the 

analysis of literature and scientific articles on the 

development of corporate culture in future 

professionals, research on this topic by teachers, 

psychologists, sociologists, written and oral 

opinions of scientists and industry 

representatives, observation of processes. 

4. Analysis and Discussion of Results 

The modeling method was applied to the 

process of forming the corporate culture of the 

future economist in higher education. Modeling 

is used to test the proposed activities, to study 

the stages of formation and their structures in 

dynamics before implementation, and to test the 

impact of pedagogical conditions in the process 

under study. Based on the above rules, a model 

of the process of forming the corporate culture 

of students in higher education is built, which 

reflects its purpose, stages, conditions of the 

organized process, as well as the predicted 

outcome. 

Requirements for the professional 

training of students in higher education 

institutions highlight the need to train a specialist 

with a high level of corporate culture, striving 

for self-development, realization of creative 

potential, self-activation (Qayumova, 2021). It 

also happens when a patriotic citizen, an active 

member of society, self-development of the 

creative potential of the student and the creation 

of an educational and professional environment 

of higher education: occurs only when there are 

internal and external conditions that help 

students effectively form corporate culture. 

Requirements for professional training of 

students in higher education institutions 

highlight the need to train high-level 

professionals with the ability and skills to strive 

for self-development in the corporate culture of 

students (Mamarajabov, 2021), creative 

potential, self-expression, as well as patriotism, 

active membership in society.The above 

requirements set the goal of shaping the 

corporate culture of students in the future. The 

content of the corporate culture of students is: 

economically oriented values, culture of 

business relations, corporate experience, 

corporate attractiveness. The goal was achieved 

through the formation of corporate culture: 

training, extracurricular activities, self-

education, pedagogical forms of using the 

potential of the higher education institution 

(involving students in economically important 

activities and economically significant 

relationships). Different means, forms and 

methods of personal influence are used in the 

formation of corporate culture of students. 

Teaching aids: Feedback, teachers' 

attitude to students, words, actions, their 

personal example, as well as visual and technical 

aids used in their activities (multimedia board). 

Means of organizing the process of formation of 

corporate culture of students: various types of 

educational, practical and extracurricular 
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activities of students (seminars, trainings, 

business games, cost-effective work, 

problematic and valuable relationships; play 

activities; economic. Creativity; sports, 

economic activity, cinema. performances, 

excursions, etc.). The formation of the corporate 

culture of students in the future includes the 

following forms: individual, group and 

collective. In turn, individual forms include: 

joining economic activity, joining economic 

relations.Group forms include: quizzes, 

competitions, KVN, tutoring hours, art and 

creative circles; creative interest clubs; economic 

projects, marathons; collective creative work 

(Mamarajabov, 2021; Kayumova, 2021). 

Mass forms of formation of corporate 

culture of students include: lectures, scientific-

practical conferences, excursions, art 

competitions, exhibitions, festivals, public 

lectures, celebrations, evenings, meetings with 

mature professionals. The most sensible ways to 

help students form components of corporate 

culture in higher education are: ways to realize 

the potential of society, ways to develop the 

potential of society, the method of reliable 

interaction, the method of activating 

economically significant situations, the method 

of modeling; empirical methods: questioning, 

testing, pedagogical experiment and the potential 

of the student's personality (realization of needs, 

activation of abilities, actualization of values - 

the desire to communicate with other people, the 

desire to help them, the desire to improve 

conditions for self-awareness, confidence in 

human development) ) taking into account 

pedagogical conditions: 

• Development of needs and abilities of 

students to carry out activities in public 

educational institutions. 

• Involvement of future professionals in 

the process of professional training. 

• The introduction of educational resources 

in the educational process of higher 

education, aimed at the formation of 

corporate culture of students (Hakimova, 

2007). 

These conditions imply the impact of the 

current corporate culture of future graduates, as 

well as relationships in the professional 

environment. Implementation of these conditions 

will help to improve the pedagogical function of 

teachers and ensure the inclusion of all the 

capabilities of the higher education institution in 

the process of forming the corporate culture of 

students. 

The process of forming the corporate culture 

of students in higher education is divided into 

four stages: the introductory stage, which 

includes two procedures: information-oriented 

and diagnostic; - adaptation stage; - active 

development stage; - stage of professional 

development. A distinctive feature of each stage 

was the gradual change of this personal quality 

under the influence of specially created 

pedagogical conditions, which at the same time 

affects the student's personality in the use of the 

opportunities of society (Hakimova Muhabbat, 

2020). 

A brief description of the stages of the 

process of forming the corporate culture of 

students in higher education is given in Table - 1 

a) The introductory phase of information 

orientation, which involves two 

procedures: information-oriented and 

diagnostic, including the selection of 

tools and methods to achieve the goal; 

initial acquaintance with the basics of 

corporate culture; pedagogical conditions 

for the formation of corporate culture of 

students in higher education institutions 

were identified; the level of development 

of important professional qualities of the 

student is studied; the search for 

information about the economic 

environment of student life is 

determined; measures are planned to 

form a corporate culture of students. 

b) Flexible stage: includes the development 

of the cultural, professional component 

of students in higher education, the 

formation of its mobility and corporate 

attractiveness; educational, practical and 

extracurricular activities, the main types 

of activities are identified. At this stage, 

the structure of the corporate and 

professional formation process 
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determines the content of the activities of 

a particular stage of the culture of 

professionals in the future; contacts will 

be established with various universities 

of the republic. 

c) The stage of active development: the 

consistent implementation of planned 

activities, pedagogical technologies, 

comparing and measuring the results 

with the criteria of corporate culture of 

students.At this stage, the institution 

cooperates with various universities in 

order to develop the mobility and 

corporate attractiveness of students; 

students are involved in academic, 

practical and extracurricular activities. 

d) Stage of professional development: 

changes and changes in the level of 

corporate culture of students in higher 

education, the reflection and 

improvement of students in connection 

with the formation of a high (optimal) 

level of mastery of corporate culture. 

Qualities of economic importance are 

noted. However, one of the tasks of the 

phase is to eliminate the causes of the 

existing shortcomings; application of 

methods, experiment - generalization and 

presentation of results. 

The design of the model of the process of 

formation of corporate culture of students of 

higher education institution (Table - 1) was 

based on a personality-oriented, activity-based, 

pedagogical approach.In the model, the 

formation of the corporate culture of students of 

higher education is based on the involvement of 

students in various types of economic activities; 

Introduce innovative pedagogical technologies 

for the use of economic teaching aids in the 

activities of teachers of higher education on the 

basis of developing the need to build their 

activities in the context of the objectives of the 

educational process of the higher education 

institution, the use of educational potential, its 

training and production laboratories; Encourage 

the improvement of interaction between students 

and employment centers in the interests of 

forming a corporate culture of students in higher 

education. 

 

Table-1:Describe the stages of the process of forming the corporate culture of students in higher education 

Stages Purpose Events The result 

The input is data-

oriented and 

diagnostic 

To determine the pedagogical conditions 

for the formation of corporate culture of 

students in higher education, to study the 

level of development of important 

professional qualities of the student. 

The practice of acquainting 

students with the basics of 

corporate culture in the future; 

training courses that contribute to 

the development of orientation in 

a professional environment. 

Basic ideas about 

students' corporate 

culture 

Flexible Development of corporate culture of 

students in higher education, use of 

potential educational opportunities of the 

society. 

Introduction of special courses in 

the educational process: 

"Fundamentals of Corporate 

Culture", Involvement of students 

in activities. 

Understanding the 

need to shape the 

corporate culture of 

students in higher 

education 

Active 

development 

phase 

Understanding the need for a professional 

to have a high level of corporate culture 

Trainings on team building and 

interaction of its members, 

business games 

Partial mastery of the 

corporate culture of the 

specialist by students 

Professional 

development 

stage 

Reflection on the formed high (sufficient) 

level of students' ability to work in a team; 

qualities of economic importance; 

willingness to create and implement 

economic projects. 

Saturation of the educational 

process with situations and 

problems specific to professional 

activity. 

Acquiring a high level 

of corporate culture 

required to carry out 

professional activities 
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The result of the simulated process is the 

achievement of a set goal - a graduate with a 

high level of corporate and professional 

culture.Consequently, the use of the modeling 

method helps to solve a number of tasks aimed 

at improving the planning of the learning 

process; building management of the educational 

process, in the framework of which experimental 

work is carried out. 

5. Conclusions and Suggestions 

Based on the above considerations, we 

have come to the following conclusions. The 

developed model of the process of formation of 

corporate culture of students of higher education 

institution, the activity aimed at using the 

potential of the society reflects the personal and 

professional development of the future 

specialist, the potential of the society, the student 

himself socially involved. Modeling the process 

of forming the corporate culture of a higher 

education institution is based on the needs of 

society, as an economic order for higher 

education to the employer of the social services 

market.The goal is achieved through the 

organization of educational, practical, 

extracurricular activities and self-education to 

form the corporate culture of students in the 

higher education institution, using the potential 

of the higher education institution and the 

student's personality. 

During the implementation of the model, 

the goals, objectives, stages of the experimental 

work were identified, the course of the formative 

experiment was described, which provides for 

the implementation of a set of measures to 

ensure the formation of corporate culture. Higher 

education students currently have a broad 

scientific and theoretical framework for the 

corporate culture of the specialist, which does 

not adequately reflect this research problem, i.e. 

the corporate culture of students. Consequently, 

this causes a number of difficulties in the 

process of forming this quality in students in the 

future, which will manifest themselves: 

• At the methodological level: high level 

of formation of the corporate culture of 

the specialist in the field of economics, 

difficulties in understanding the ratio to 

the required level and the inability of the 

traditional system of training students in 

pedagogical disciplines. 

• At the level of content: difficulties in 

accepting the general (non-professional-

oriented) content of corporate culture of 

students and the need for maximum 

professionalization of this content. 

• At the didactic and methodological level: 

the difficulties of technological support 

of continuous corporate training of 

students, taking into account various 

economic and pedagogical activities 

(depending on the specifics of the work). 

• At the individual-subject level: 

difficulties in developing the economic 

needs of students for corporate and 

professional knowledge, skills, 

competencies required in the modern 

economic and cultural environment, and 

difficulties in meeting these needs within 

traditional educational programs. All of 

these challenges are designed to be 

addressed by a modern system of shaping 

the corporate culture of higher education 

students. 

• To assess the formation of corporate 

culture of students, the following criteria 

are identified: socially oriented, cultural 

and business, corporate. activities, 

corporate-attractiveness and their 

indicators. This allows us to test the 

hypothesis put forward in the course of 

the experimental work using methods 

and questionnaires developed to assess 

the corporate culture of the students. 

6. References  

1) Decree of the President of the Republic 

of Uzbekistan No. PF-5847 of October 8, 

2019 "On approval of the Concept of 

development of the higher education 

system of the Republic of Uzbekistan 

until 2030". 

2) Decree of the President of the Republic 

of Uzbekistan dated October 29, 2020 

"On approval of the Concept for the 

development of science until 2030." 



Kayumova Mekhibonu Sheraliyevna/Indo-Asian Journal of Multidisciplinary Research (IAJMR), 8(2): 2538 – 2545           2544 

© 2022 Published by JPS Scientific Publications Ltd. All Rights Reserved  

3) Decree of the President of the Republic 

of Uzbekistan No. PF-60 of January 28, 

2022 "On the Development Strategy of 

New Uzbekistan for 2022-2026". 

4) Kayumova, M. Formation Issues of 

Corporate Culture and Ideological 

Immunity of youth. 

Архивнаучныхисследований. 2021, 

2(1): 120 - 127. 

5) Qayumova, M. The method of forming 

the rules of professional ethics of 

students in the educational process. 

Archive of Scientific Research, 2021. 

6) Kayumova, M. Criteria and indicators for 

the development of corporate culture 

among students of higher education 

institutions. Archive of Scientific 

Research, 2021.Т 2. №. 1. 

7) Kayumova, M. Uzbek Problems of 

formation of corporate culture and 

ideological immunity of young women in 

public administration. Archive Nauchnyx 

Issledovaniy,2021, 1(46): 26. 

8) Kayumova M. Sh. Formation of 

Corporate Identification of Students of 

the First Level of Higher Education. 

Journal Innovatsiiv Ekonomike, 2021, 

Т.4, №. 3. 

9) Musakhanova, G. Design and Research 

method as an Innovative Approach 

Aimed at the Development of 

Organizational Abilities of Students in 

the Process of Independent Work. 

Archive of Scientific Researches, 2022, 

2(1): 153 - 162. 

10) Mamarajabov S. Innovations and foreign 

experience in teaching special subjects. 

Archive of Scientific Research, 2021. 

11) Mamarajabov, Shavkat. Action Strategy: 

Education and Economy as a Model of 

Innovative Development. Archive of 

Research, 2021. 

12) Hakimova, M. "Professional pedagogy. 

Tutorial." T., Tashkent State Economic 

University, 2007. 

13) Hakimova Muhabbat.Opportunities for 

the application of innovative 

technologies in the educational process. 

Archive Nauchnyx Issledovaniy, 32, 

2020. 

14) Mahmudova, F.Content of Teacher's 

Innovative activity in the Organization of 

Economic Education. Economics and 

Education, 2021, 5: 282–287. 

15) Akbarova, B. S. Scientific and theoretical 

bases of efficiency of farm 

facilities. Academia Open, 2019, 1(1): 

21070. 

16) Akbarova, B. Econometric Modeling and 

Forecast of Net Revenues from Sales of 

Products by Small Business: In Case of 

Uzbekistan. Asian Journal of Technology 

and Management Research, 2022, 2249. 

17) Law of the Republic of Uzbekistan dated 

September 23, 2020 "On Education". 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Kayumova Mekhibonu Sheraliyevna/Indo-Asian Journal of Multidisciplinary Research (IAJMR), 8(2): 2538 – 2545           2545 

© 2022 Published by JPS Scientific Publications Ltd. All Rights Reserved  

 

Access this Article in Online 

Quick Response Code 

 

Website  www.jpsscientificpublications.com 

DOI Number DOI: 10.22192/iajmr.2022.8.2.5 

Thomson Reuters Researcher ID K-4194-2016 

ISI Impact Factor 3.652 

 

How to Cite this Article: 

Kayumova Mekhibonu Sheraliyevna. (2022). Formation of Corporate Culture in Students. 
Indo - Asian Journal of Multidisciplinary Research, 8(2): 2538 – 2545. 

DOI: 10.22192/iajmr.2022.8.2.5 

 

http://www.jpsscientificpublications.com/

