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 Abstract 

The present research article examines the importance of tourism in the country, and its 

development is constantly increasing, which has a positive effect on the tourism industry in the country. 

The development of tourism and all its directions are important factors in ensuring the employment of the 

population, increasing income and the quality of life of people.   
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1. Introduction  

 Located in the heart of Central Asia, 

Uzbekistan is ready to expand its travel and 

tourism industry with its rich cultural and 

historical heritage, friendly people, and natural 

beauty.  The government of Uzbekistan views its 

tourism sector as having high growth potential. 

Uzbekistan was closed to foreigners for many 

years, and the government has initiated reforms 

to open access to its rich cultural and historical 

heritage to facilitate tourism development. The 

tourism industry was hit hard by the pandemic in 

2020-2021 and hospitality service providers and 

other sector participants received state support in 

different forms. As of March 2021, Uzbekistan 

has established a visa-free regime for citizens of 

90 countries and e-visas for citizens of 57 

countries, including the United States. The 

government’s goal is to grow tourism services 

from $1 billion in 2018 to $2.2 billion in 2025. 

This will require massive investments in 

infrastructure – in February 2021, the President 

allocated $100 million for tourism infrastructure 

development - and hospitality education, and 

attraction of global hotel brands.  

 

*Corresponding author: Mamadjanov Abrorali 

Ashiralievich 
Received: 20.03.2021; Accepted: 10.04.2021;              

Published: 11.05.2021. 

 

The development plan calls for 

government-subsidized construction of three- 

and four-star hotels with at least 50 rooms, 

increasing the total number of rooms from 

20,200 (2018) to 64,000 (2025). Projected 

investments in the tourism industry of the capital 

city Tashkent in 2021-2023 amount to $903.6 

million ($739.5 million of which are foreign 

investments) and include 90 projects: 66 hotels, 

12 shopping and entertainment centers, 9 parks, 

and 3 artisan centers. The government is also 

developing pilgrimage tourism. In 2021 

Uzbekistan ranked 16th out of 140 countries in 

the Global Muslim Travel Index (Winter et al., 

2009). 

 

2. Analysis and Results 

Harris et al. (2007) researched de-

centring tourism's intellectual universe, or 

traversing the dialogue between change and 

tradition. Hall and Page (2000) studied tourism 

in South and Southeast Asia, Ateljevic et al. 

(2007) worked at critical turn in tourism studies, 

Wilson et al. (2020) and Winter et al. (2009) 

investigated exploring the rise of Asian tourism. 

Unlike other types of economic activity in the 

field of tourism, natural resources are consumed 

less, and also have an intensive impact on 

population growth in this sector. At the same 
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time, tourism is an export-oriented activity that 

is flexible to changes in the world economy. 

Production function 

Tourism organizations produce tourism 

products, provide services and thus participate in 

the creation of GDP. In 2019, tourism will 

account for about 10.5 % of world GDP and will 

generate $ 9.2 trillion in tourism. doll. gross 

value added (GVA) was created (in 2020, value 

added was $ 4.7 trillion and accounted for 5.6 % 

of GDP). The highest share of tourism in GDP is 

in Mexico (15.5 %), Spain (14.3 %) and Italy 

(13.0 %). The highest share of GVA in tourism 

is in the United States ($ 1.8 trillion), China ($ 

1.6 trillion) and Japan ($ 359 billion) (Harris et 

al., 2007). According to the data of 2019, 13.6 

trillion soums will be spent on direct tourism in 

Uzbekistan. Its share in the country's GDP was 

2.6 % (and in 2020 this figure was 0.4%). 

Employment function 

The tourism industry has significant 

potential in solving employment problems and 

plays an important role in creating new jobs. In 

addition to providing direct employment in the 

tourism sector, tourism also serves to increase 

employment in the mixed sectors that work with 

them (Cliff and Martin, 1974). This sector of the 

economy requires highly qualified personnel as 

well as unskilled workers. In many cases, special 

attention is paid to tourism in the development 

of programs aimed at providing employment and 

reducing poverty. Tourism creates significant 

opportunities for employment, especially among 

the population facing certain difficulties in 

finding employment, including young people, 

women with young children and others 

(Mamadjanov, 2020). As you can see from the 

figures, 334 mln. one person is employed, which 

is 10 % of the total number of employees. In 

particular, the highest rates of employment in 

tourism were observed in Antigua and Barbuda 

(91 %), Aruba (84 %), St. Lucia (78 %), while in 

Greece, Thailand and New Zealand 20 % of 

employment is in tourism (Chen et al., 2018). 

 

 

 

From the data presented in this figure, it 

can be seen that the share of tourism in GDP in 

2014 - 2018 was in the range of 2.0 - 2.4 %, and 

in 2019 the highest rate (2.6 %) was recorded. 

The share of employment in the tourism sector 

in these years ranged from 4.0 to 4.9 %. By 

2020, the share of tourism in GDP was 0.4 % 

and the share of employment in the tourism 

sector was 2.3 %, and as a result of the 

pandemic, there was a significant decrease 

compared to previous years. 

 

Income generation function. Economic 

activity in the field of tourism contributes to the 

creation of national income through tax revenues 

and customs duties. The importance of tourism 

products and services in the country's exports is 

also invaluable. If we analyze the amount of 

income of developed countries from this activity, 

we can see the following results. In particular, in 

2019, the United States will spend 233.5 billion. 

USD, Spain 81.3 bln. USD, France 71.0 bln. 

doll., Thailand 65.1 bln. USD, Italy 51.9 bln. 

USD, UK 48.5 bln. USD, Australia 48.0 bln. 

USD, Germany 58.2 bln. USD, Japan received 

49.2 bln. USD, China 40.4 bln. doll., India 31.7 

bln. doll. and Turkey 42.4 billion. doll. are 

leading the way in this area (Wilson et al., 

2020). The share of the 10 countries with the 

highest tourist arrivals in the world today 40 %. 

This is the case in the 10 countries with the 

highest revenues from international tourism 

consists of 47.7 %. In recent years, while the 

developed countries of the world are leading in 

the field of tourism, there is a significant growth 

in this area in developing countries (Harris et al., 

2007). 

In this regard, we consider it appropriate 

to analyze the activities of tourism service 

providers in the Republic of Uzbekistan. In 

2020, there was a decrease in real volumes in the 

tourism services sector compared to the previous 

year. This was due to the Sovid pandemic, which 

was observed all over the world, including in our 

country. Impact of the Cold War pandemic on 

housing services (65.8 %), railway passenger 

transport services (54.8), air passenger transport 

services (33.0 %) and other tourism services 

(50.1) showed. The overall growth rate of the 

tourism sector was determined by summarizing 
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the indicators of these services using statistical 

methods, and Figure - 3 below compares the 

country's GDP growth rate. These data show that 

in 2014 - 2017 and 2019, real growth rates in the 

tourism sector were higher than GDP. In 2020, 

compared to 2019, as a result of the pandemic, 

there was a slowdown in GDP growth (1.7 %), 

while in the tourism sector there was a decrease 

in fixed prices (-8.5 %). The function of 

narrowing the gap between the economic 

development of the regions of the country. 

Development of hotel services, catering, 

transport, culture and sports services and other 

similar tourism sectors by attracting tourists to 

undeveloped, non-mineral areas, increase cash 

flow to the region, increase employment and 

thereby ensure the growth of the region's 

economy and as a result, economic disparities 

between regions of the country can be reduced. 

Thus, the tourism sector as a stimulus to the 

economy affects the development of all sectors 

(Harris et al., 2007). 

 

Table – 1: Volume of services by main type of Economic activity (Ateljevic et al., 2007) 

 

Services - total 

2010 2015 2016 2017 2018 2019 2020 

27 126,8 78 530,4 97 050,0 118 811,0 150 889,8 193 697,8 219 978,5 

Information and 

communication 2 080,2 5 181,5 6 306,8 8 196,7 10 332,6 10 891,7 13 852,3 

Financial activities 2 643,7 8 206,7 9 898,4 15 023,8 21 296,3 34 036,6 45 783,0 

Transport activities 10 524,4 26 817,3 30 617,8 36 217,2 44 159,4 54 473,5 53 662,9 

Motor transport 5 124,0 16 032,1 19 216,7 20 232,9 21 786,8 25 527,5 28 474,1 

Accommodation and 

food service activities 292,7 890,6 3 038,7 3 649,6 4 673,3 5 933,6 5 431,7 

Trade 6 620,8 21 366,9 27 368,2 32 006,9 39 743,4 48 748,2 57 572,7 

Real estate activities 809,3 2 757,3 3 405,1 4 026,5 4 949,2 5 950,7 6 016,9 

Education 763,1 2 681,4 3 263,0 4 402,0 5 416,5 7 164,9 8 539,4 

Human health activities 258,0 1 100,4 1 416,3 1 701,5 2 220,0 3 104,3 3 386,7 

Renting and leasing 548,0 1 801,6 2 270,1 2 589,2 3 297,4 3 733,5 4 149,0 

Repair of computers 

and household goods 624,2 1 724,5 2 187,8 2 329,2 2 630,7 3 200,1 3 347,8 

Personal 756,5 2 366,5 2 915,5 3 134,4 3 700,6 4 575,6 5 032,2 

Architectural and 

engineering activities, 

technical testing and 

analysis 299,2 841,0 1 132,6 1 611,7 2 953,6 4 543,1 4 907,5 

Other services 906,7 2 794,7 3 229,7 3 922,3 5 516,8 7 342,0 8 296,4 

 
Figure - 1: Consumption of tourism in Uzbekistan dynamics of share in exports 
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The function of ensuring the balance of 

payments of the country. Tourism plays an 

important role in the country's balance of 

payments and is important in calculating the 

tourism balance by comparing tourists entering 

the country and residents leaving the country for 

tourism purposes and their costs for tourism 

goods and services. In developed countries, its 

positive balance will be high, and it will also 

help the country to achieve a positive balance of 

payments. The share of developed countries in 

the share of international tourism revenues in 

exports is 9.2 % in the United States, 16.3 % in 

Spain, 14.0 % in Australia, 8.0 % in France, 8.2 

% in Italy and 5.5 % in the United Kingdom, 3.2 

% in Germany, 5.8 % in India, 5.4 % in Japan, 

1.5 % in China and 17.2 % in Turkey. In this 

regard, we considered it appropriate to analyze 

the share of tourism in Uzbekistan's exports 

(Figure - 4). From this figure, it can be seen that 

in 2014 - 2019, the share of tourism 

consumption in the export of services was in the 

range of 18.8 - 38.2 %, and by 2020 this figure 

fell to 15 %. The share of tourism consumption 

in total exports was in the range of 4.5 - 7.5 % in 

2014 -2019 and 3.5 % by 2020. However, the 

development of tourism in the country will 

depend on a number of factors: 

• The increase in real incomes of the 

population will lead to an increase in 

their consumption, as well as the 

economically well-off population will 

have the opportunity to additional 

cultural recreation, travel, sports. 

• Equal distribution of income of the 

population creates opportunities for more 

people to travel in society. 

• The competitiveness of the national 

currency increases the ability of the 

population to travel abroad. When the 

national currency is devalued against 

foreign currencies and the level of 

fluctuations is high, the purchase of 

goods and services in foreign countries 

becomes more expensive for the 

population of that country. 

• The existence of economic stability in 

the country ensures high growth rates of 

sectors of the economy, in which the 

budget supply will be high. This will 

increase the population’s ability to travel. 

• The availability of a stable energy and 

utility system in the country is a key 

factor in increasing the attractiveness of 

tourism. Without the creation of a 

sustainable energy system in the country, 

the results of measures taken to develop 

tourism will not be effective. 

If the country's economy is stable, the culture 

of tourism will also develop. According to the 

World Bank, in 2019, spending on international 

tourism in China will reach 277.3 billion. USD, 

182.4 bln. USD, Germany 99.9 bln. USD, UK 

68.9 bln. USD, France 60.7 bln. USD, Australia 

41.4 bln. USD, Russia 40.6 bln. USD, Italy 37.9 

bln. USD, South Korea 34.8 bln. doll. and 33.6 

billion in Canada. formed doll.ni. In addition, 

Uzbekistan's expenditures on international 

tourism in 2019 will reach 2.8 billion soums. 

USD. The above comparative data show that the 

tourism sector in most cases plays an important 

role in the economic development of the 

country, as well as in improving the welfare of 

the population, ensuring economic stability, 

increasing employment and trade in goods and 

services. 

The Republic of Uzbekistan, famous for 

its ancient cities, historical monuments, 

historical and cultural past, has a favorable 

infrastructure for the development of tourism, 

and today the country is working on the effective 

use of this infrastructure. At present, tourism has 

become a priority in the country, and the 

government pays great attention to its 

development. The development of the tourism 

sector is an important factor in expanding and 

strengthening cooperation with foreign 

countries, joining the international tourism 

market, promoting the high, unique historical, 

cultural and spiritual heritage of Uzbekistan to 

the world community, further expanding and 

enhancing integration into the world economy. 

In this regard, special attention should be 

paid to the accelerated development of tourism 

as an important sector of the economy, the 
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creation of favorable conditions, effective use of 

tourism opportunities in the country, providing 

ample opportunities for entrepreneurs producing 

tourism products and services and improving 

organizational and legal conditions. For this 

purpose, the Decree of the President of the 

Republic of Uzbekistan dated January 5, 2019 

No 5611 "On additional measures for the 

accelerated development of tourism in the 

Republic of Uzbekistan" approved the "Concept 

of tourism development in the Republic of 

Uzbekistan in 2019-2025." 

The Concept envisages the 

implementation of a number of measures based 

on the objectives: 

• Strengthening the legislation on tourism, 

the introduction of international 

standards at the local level, which will 

create opportunities for the expansion of 

tourism. 

• Development of tourism services in the 

regions of the country, taking into 

account the requirements and needs of 

visitors. 

• Improving the quality of passenger 

transport services, development of 

domestic and foreign transport routes, 

improving the quality of services. 

• Reducing the impact of seasonal factors 

through diversification of tourism 

products and services. 

• Support of business entities providing 

tourism services through the 

development of domestic tourism in the 

country. 

• Improving the image of Uzbekistan as a 

safe zone, expanding tourism services in 

foreign and domestic markets. 

• Training, retraining and systematic 

training of tourism personnel. 

Extensive development of 

entrepreneurship in the field of tourism, 

diversification of tourism services and the 

introduction of new tourism services, as well as 

the study of tourism potential of the regions; 

Activities to mobilize the population for travel, 

the organization of convenient routes on 

domestic routes, the introduction of new tourist 

routes on the basis of marketing research, 

measures to increase the attractiveness of 

tourism further expand the capabilities of 

tourism service providers. This, in turn, will 

allow the country to expand all types of 

activities in the field of tourism in terms of 

quantity and quality and further develop the 

provision of paid services. These measures 

include the following areas: 

a) Improvement of legislation aimed at 

supporting the tourism sector 

b) Expanding cooperation between 

government agencies and the private 

sector 

c) Taking measures to develop tourism 

infrastructure in the regions of the 

country based on consumer demand. 

d) Simplification of legislation related to the 

establishment of tourism facilities and 

expansion of foreign cooperation in the 

field. 

e) Formation of modern road infrastructure 

based on foreign experience 

f) Improving the activities of passenger 

transport in all regions, the establishment 

of regular traffic. 

It is also necessary to further improve the 

quality of transport services by improving the 

operation of modern vehicles, airways, railways, 

electric trains, increase the attractiveness of 

tourism through the effective use of existing 

tourism resources, improving tourism facilities, 

historical and cultural heritage, sports 

complexes, health facilities, Encouraging the 

widespread use of domestic tourism in the 

country, the organization of a mass domestic 

tourism movement, the introduction of national 

tourism products and services, the organization 

of advertisements promoting national tourism, 

improving the system of training in the field 

with the involvement of foreign experts. 

The implementation of the tasks set out 

in this decree will lead to the rapid development 

of the tourism industry, increase its share in the 

economy, increase the quality of tourism 

services. At the same time, the Law of the 



Mamadjanov Abrorali Ashiralievich/Indo-Asian Journal of Multidisciplinary Research (IAJMR), 7(3): 2344 – 2350        2349 

© 2021 Published by JPS Scientific Publications Ltd. All Rights Reserved  

Republic of Uzbekistan "On Tourism", approved 

in the new edition No. 549, defines the main 

directions of state policy for the development of 

tourism. Today, tourism plays an important role 

in increasing the demand for tourism services 

(goods) in the world economy and providing 

employment through the support of businesses 

operating in the field of tourism, as well as 

increasing state budget revenues. Proper 

organization of these processes requires a 

reliable database. In the world, including in our 

country, the indicators of the share of tourism in 

the economy are insufficient. There is a need to 

develop a system of statistical indicators that 

will determine the economic status and 

importance of these activities, which will allow 

to develop and implement measures for the 

development of the industry. 

The tourism statistics conducted in many 

countries include indicators such as 

accommodation facilities and the number of 

rooms in them, as well as the flow of visitors to 

the country. These figures do not fully reflect the 

role of tourism in the economy at the national 

and local levels. The need to formulate such 

indicators requires the development of an 

additional auxiliary account in accordance with 

the principles of national accounts. Based on this 

requirement, the MCO recommends the 

formation of a tourism auxiliary account in the 

country. 

Based on the above considerations, in 

order to properly assess the tourism sector, there 

is a need to develop a Tourism Assistant 

Account (TYOH) in the SME of the country. 

This auxiliary account fully reflects the need for 

tourism services (goods), which arose on the 

basis of additional demand from visitors to the 

country. The need for tourism services (goods) 

stimulates the activities of businesses operating 

in the field. This will create jobs, increase 

investment flows to the country and bring 

additional revenue to the state budget. 

From the above, it can be concluded that 

the development of tourism in the country 

depends on a number of factors: 

• The increase in real incomes of the 

population will lead to an increase in 

their consumption, as well as the 

economically well-off population will 

have the opportunity to additional 

cultural recreation, travel, sports. 

• Equal distribution of income of the 

population creates opportunities for more 

people to travel in society. 

• The competitiveness of the national 

currency increases the ability of the 

population to travel abroad. When the 

national currency is devalued against 

foreign currencies and the level of 

fluctuations is high, the purchase of 

goods and services in foreign countries 

becomes more expensive for the 

population of that country. 

• The existence of economic stability in 

the country ensures high growth rates of 

sectors of the economy, in which the 

budget supply will be high. This will 

increase the population’s ability to travel. 

• The availability of a stable energy and 

utility system in the country is a key 

factor in increasing the attractiveness of 

tourism. Without the creation of a 

sustainable energy system in the country, 

the results of measures taken to develop 

tourism will not be effective. 
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